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Did not provide a statement about cervical cancer home screening kits as NHSE are currently consulting on this so nothing to add

A selection of this month’s media stories:
In November and December, we issued a number of seasonal media releases, including




Plan ahead to stay well over the holidays
Get #weatherready
GP appointments available over Christmas and the New Year

We also supported a number of national awareness campaigns with local activities and press
coverage, including World Diabetes Day, Antibiotic Awareness Week and White Ribbon campaign,
which aims to raise awareness of domestic abuse.
With recruitment underway for our new chief executive, we issued a press release to publicly
announce Phil Corrigan’s retirement.
We also promoted a new online counselling and emotional wellbeing service, and as part of
Children’s Takeover Day, a MindMate Ambassador took over social media to launch ‘Free Talk
Fridays.’
In December, we worked with the Yorkshire Evening Post on a week-long series of health features


You can find all our press releases on our website - https://www.leedsccg.nhs.uk/news/

November

Communications team emails

483

162

Most popular content
This Facebook post on the changes in prescribing
for over the counter medicines was promoted
using a budget of £150 targeting men and women
age 18-65 who live in Leeds. It reached over
16,000 people and had 1,325 engagements.
This post explains why engagement on Facebook
has gone up 100% this month compared to the
previous.

Communications team emails

394

130

Most popular content
Engagement for Facebook posts has gone down
compared to November by 55%. This is because
November’s figures were much higher than usual
because of paid-for posts.
We had a 48% increase in page views on the CCG
website in December compared to November.
Most people clicked on the homepage, followed by
the ‘About’ and ‘Contact’ page. This may be due to
the increased press activity for the winter period.

Alcohol - before and during the festive period, we teamed up with public health and Forward Leeds
colleagues on a campaign aimed at encouraging young people to reduce the amount they drink. The
online campaign was based on extensive insight and combined tips and blogs to help young people
have a great night with #NoRegrets the next day.
Big Thank You - the Big Thank You campaign (https://bigthankyouleeds.co.uk) which was launched
on 6 December alongside the Yorkshire Evening Post, encourages Leeds residents to thank their
winter hero for this or previous winters. The winter hero could be anyone from all walks of life, such as
unpaid carers and community groups supporting people every day.
The campaign is a partnership approach involving the city’s NHS organisations, Leeds City Council,
West Yorkshire Police (Leeds District), British Transport Police and community and voluntary
organisations who are recognising the dedication and hard work that staff do every year to help
people through winter.
The campaign is also encouraging people to make at least one pledge so that they too can be winter
heroes. This could include getting the flu jab, looking out for vulnerable neighbours and being
prepared for any spells of wintry weather.
Extended access – we have aligned with a national campaign to encourage people to take
advantage of extended access in an effort to reduce pressure on other parts of the healthcare system
and in particular busy A&E units.
Feel Better - in November and December, we ran the Feel Better campaign, which encourages
students in Leeds to use their local pharmacy for minor health. The campaign used a mixture of face
to face engagement at 10 popular locations and digital marketing to educate students about choosing
the most appropriate health services for their needs.
Seriously Resistant antibiotic awareness - we have worked with clinical colleagues to develop a
brief for a new 2019 campaign that will build on the success of our previous campaigns. We expect to
appoint an agency in January and run the campaign in the spring and summer. As part of the
campaign, during World Antibiotics Awareness Week (12 – 18 November); health leaders from across
the city (NHS and Leeds City Council) were at Gledhow Wing, St James’s University Hospital, making
a pledge to help tackle antibiotic resistance. Local residents as well as health professionals were
being encouraged to get involved and make their pledge.
Staff event – the team organized a very successful all staff event that included the new CCG’s first
staff awards.
Social media training for GP practice staff - to date, 24 staff from GP practices across Leeds have
taken part in our social media training. All of those who completed the feedback survey (11) found
the training useful, gave them more confidence and would recommend it to colleagues.
Winter resilience - we are continuing to work together to see how all system partners can support
communication activity that encourages people to self-care where appropriate, use alternatives to
A&E and look out for vulnerable neighbours. We are following the principles of the national ‘Help us
help you’ campaign with communication messages and activities based around preparedness,
prevention and performance and the idea of developing a reciprocal relationship with people.
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Patient Assurance Group (PAG) – The monthly Patient Assurance Groups in November and
December were cancelled, as no engagement projects had been submitted for assurance. We made
use of the room bookings to run volunteer catch up sessions.

CCG Volunteer Work – Due to the PAG not running, we ran 2 successful support sessions for
volunteers who were able to attend. We continued to deliver one-to-one mentoring sessions for our
volunteers, and the development of the Volunteer Handbook is almost complete.
People’s Voice Group – The People’s Voices Group is a partnership of engagement leads from
across the city. The CCG attends these meetings and is supporting the group to develop its work
programme for 2019. Over the next few months the group will support the following projects; Big
Leeds Chat, a review of the Leeds Engagement Hub, the development of a challenging behaviour
policy for the city,
Leeds Cancer Programme Engagement Hub - the Engagement Team has been supporting the
Leeds Cancer Programme while the post of Macmillan Engagement Lead is being recruited to. In
November 2018 we recruited an engagement lead to this project who will oversee engagement
associated with the programme.
Winter Heroes workshop - In December we organised a public workshop to seek views and
communicate the “The Big Thank You” winter heroes’ campaign. Seven people attended and the
purpose of the workshop was to discuss how attendees could cascade the campaign and have these
conversations in their own networks. We also used the time to celebrate and thank participants for all
the work they have done with the CCG over the last year.
Engagement training - In December the Engagement Hub delivered ‘Knowing Your Community’
training to six people.
Engagement training - In December the Engagement Hub delivered PPG training to ten people. This
was supported by the CCG primary care team.
Leeds Big Chat – The CCG continues to support The Big Leeds Chat and is involved in the planning
meetings for events in 2019.
NHS Equality Delivery System Engagement and Assessment Workshop – along with local
partners, including third sector representatives, we reviewed recent engagement projects with the aim
of improving the involvement of, and outcomes for, people with characteristics protected by the
Equality Act 2010. Maternity and Diabetes engagements were among the projects discussed.

Current engagements
A number of engagements came to an end during November. Over the last few weeks we have been
writing up the engagement reports for these activities and sharing the findings with the people
involved.
 Primary care - The Light
 Mental Health - Support needs of parents/carers of children and young people dealing with
mental health issues
 Urgent care - Shakespeare Walk-in Centre
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Annual reports and assessments – we will be starting to coordinate the CCG’s annual report and
accounts and will also be contributing to the Improvement and Assessment Framework, in particular,
the patient and community engagement indicator.

Engagement hub review – Over the last four years the CCG has provided leadership for the Leeds
Engagement Hub – a partnership approach to patient engagement training and support. Over the
next two months we will be reviewing the programme and sharing the report with the People’s Voices
Group. People’s Voices Group will review the feedback and make a decision about the future of this
programme.
Leeds GP Confederation – we will continue to provide communications and engagement support for
the Confederation. In the next few weeks, we will be developing a new website and developing an
engagement plan following a recent stakeholder survey.
Seriously Resistant – we will be appointing an agency to work with CCG and public health
colleagues on the 2019 campaign, which will focus on parents of young children and older people and
on support for health care professionals and for a primary school education programme.
Social prescribing procurement – the engagement team at the CCG will be involved in the
procurement of the citywide social prescribing service. The team will also be supporting our CCG
volunteers to evaluate bids for the service.
Urgent treatment centre engagement – we have just launched an extensive engagement exercise
to gather people’s views on our proposals for five new urgent treatment centres. The online survey is
now open, and from February to April, we will be holding a series of face to face engagement events.
For more information, please visit https://www.leedsccg.nhs.uk/news/your-views-needed-on-leedsurgent-treatment-centres-proposal/

If you wish to contact us,
please use the details below:
NHS Leeds Clinical Commissioning Group

Suites 2- 4, WIRA House, West Park Ring Road, Leeds LS16 6EB
Tel:
Website:
Facebook:
Twitter:

0113 843 5470
www.leedsccg.nhs.uk/
facebook.com/nhsleeds
@nhsleeds

If you have special communication needs or would like this information
in another format or in a different language, please contact us or ask a
carer or friend to contact us on 0113 8435457.

