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During the summer holidays, we have provided a range of summer health advice. We also
highlighted examples of successful collaboration in primary care
We received extensive positive coverage for the latest phase of our MindMate campaign, which
saw young ambassadors and staff engage with the public in a vintage, branded VW campervan.
We also secured an interview on Radio Aire for Kashif Ahmed, who talked about the resources
available to help those affected by England’s defeat in the World Cup.
There was positive coverage of a new pharmacy service which is helping people with asthma or
chronic obstructive pulmonary disease (COPD) use their inhalers more effectively and so better
manage their symptoms.
Although we were not approached for a statement before the story was published, we issued a full
and frank response to coverage of a critical NSPCC report on mental health provision for children
who have been abused, which was printed in full.
•

You can find all our press releases on our website - https://www.leedsccg.nhs.uk/news/
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The most popular content during this period was from the MindMate campaign, with 71
responses on Twitter and 133 reactions on Facebook. The #IWontForget campaign to
reduce missed GP appointments also performed well
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•

Asthma – we’ve been reminding parents and carers to make sure their children carry their
asthma medication when they’re out and about during the holidays.

•

Breastfeeding Week – we supported this national campaign with an extensive social and
traditional media campaign that included videos, photos and case studies.

•

Diabetes - a campaign to encourage people with diabetes to take care of their feet has
continued this month, with a targeted social media campaign. We’ve also supported
engagement colleagues in developing a detailed communications plan to encourage local
people to tell us what they’d like to see in a new diabetes strategy for the city.

•

Did not attend– A new campaign aimed at encouraging people to cancel GP
appointments if they no longer need them launched in July with purple morph-suited
‘memory joggers’ (pictured below), targeted door drops, social media and GP resources.

•

#HelloMyNameIs Day – we joined in an international tribute to the late Dr Kate Granger
with a series of photos of staff with large #HelloMyNameIs cards on social media to
celebrate Kate’s life and continue to spread her campaign even further across the world

•

MindMate – during July and August, we launched a citywide campervan tour to help raise
awareness of the resources available to young people on the MindMate website. “Dougal”
(pictured above) visited Kirkstall Festival, Asda Killingbeck and Briggate), along with the
MindMate ambassadors to engage with young people across the city. The MindMate
website which has been co-produced by the CCG and local young people, won a national
award for its Real Stories videos at the Design Week Awards.

•

NHS70 – for the 70th birthday of the NHS, we organised a CCG celebration and produced a
special edition of Engage magazine.

•

Seriously resistant – we have reviewed this year’s campaign and are starting to plan what
we can do next to help Leeds lead the way on antimicrobial stewardship.

•

Summer health – during the heatwave, we used both social and traditional media to
remind residents to look after their own health as well as their families. Messages covered
keeping hydrated, protecting eyes and skin in the sun, getting travel vaccinations and
where to go for health advice.
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Engagement activity

Involving you – we published our annual engagement report during July, which was co-produced
with patients and volunteers. For more information please visit
www.leedsccg.nhs.uk/publications/involving-you-an-annual-report-on-ccg-engagement-activity2017-18/
PPG funding - working with the patient participation (PPG) network support group, the primary
care and engagement teams have developed a funding application process for PPGs and
practices to get involved with to develop a project out of their local practice.
2nd citywide PPG event - the first meeting of the citywide PPG event project group was held in
August. Patients reviewed the evaluations and report from 2017’s event and discussed how to
develop the next event, scheduled to take place in October 2018.
Home birth - as part of the ongoing engagement around promoting home birth, we have met with
members of staff who have experienced home birth themselves to gather their feedback and film
them talking about it.
Parenting – we have reviewed the engagement carried out by Voluntary Action Leeds and
identified gaps that still need to be addressed. This is scheduled to start in October.
The #Bigleedschat – we have been supporting Healthwatch Leeds to plan this innovative event
that will involve the public, voluntary and private sectors in the Leeds Plan.
Volunteer induction – we welcomed our new volunteers to the CCG following a recent successful
recruitment exercise

Current engagements
Diabetes strategy - the diabetes engagement project is now open, and we are collecting
responses via paper and online surveys (www.smartsurvey.co.uk/s/leedsdiabetes2018) up until
mid-September. We are hoping to receive 1,500 responses from people with diabetes, their
families and carers, and from the staff and professionals who deliver diabetes services. This
engagement is an initial phase of work across the city which will inform a diabetes strategy for
Leeds.
Primary care mental health services re-procurement - we are currently engaging with local
people about primary care mental health services in Leeds. We will use the feedback we receive
to inform and shape a new single service which meets the needs and preferences of local people.
For more information please visit www.leedsccg.nhs.uk/get-involved/yourviews/primarycaremhservices/
Tier 3 specialist weight management service - we are currently engaging with people in Leeds
about their views and experiences of accessing the Tier 3 Specialist Weight Management Service.
The engagement is also open to the wider public, in particular people who might use Specialist
Weight Management Services in the future. For more information please visit:
www.leedsccg.nhs.uk/get-involved/your-views/tier-3-weight-management-service-engagement/
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In the early autumn, we’ll be reviewing and evaluating the MindMate campaign, which
came to an end this summer, and planning how we can continue to develop and maintain
this important resource.
We’ll be continuing our engagements to find out people’s views on diabetes prevention
and care, weight management and mental health services. We will also launch an
engagement with patients registered at The Light GP Practice in Leeds City Centre to
support the re-procurement of the practice in May 2019. Also in September we will launch
a pre-engagement to understand people’s experiences of using the Shakespeare Walk-in
Centre.
We will be holding our first Patient Assurance Group for the new CCG in September. The
group will review engagement plans to ensure that they are robust and meaningful
In October we will hold the first Big Leeds Chat event in Leeds Market and will continue to
support Healthwatch Leeds in the planning of this event. We will also be holding our
second citywide PPG event on 18 October.

